
During March Madness, the U.S. Army sought to engage and inform target audiences
coast to coast, in specific demographics, to share their recruitment message and drive
web traffic. This campaign activated hyperlocal, customized routes with classic Mobile
Billboards in 14 key markets surrounding NCAA Tournament Events. 

Mobile Billboard Campaign March 2023

U.S. ARMY

R E S U L T S
Houston, TX
Orlando, FL
Dayton, OH
Sacramento, CA
New York, NY
Louisville, KY

M A R K E T S

SUCCESS STORYSUCCESS STORY

M E D I A  F O R M A T :

Las Vegas, NV
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C A M P A I G N  D A T E :

Local recruiting offices' involvement elevated this
campaign's engagement level, bringing life to the Army's
recruitment message. The collaboration between the
mobile billboard and the Army's local recruiting offices
proved campaign results as strong as the Army. Outside
of the tournament, our dynamic media reached ROTC
colleges, universities as well as other key areas of the
markets.


